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Solutions To Make Your Sales Soar
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MULTIFAMILY/

IHC Earning Business Through Design

D estinatlon resorts, ractional
owmership developments,

family and light comamercial prod-
erts, savs showecasing the com-
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restaurants and lodges are all
prime prospects for thie kog and
timber home Industry fo-expand
its market share besyomd primary
residences and vacatbon home
properties. But how do you attract the attention of developers?

Rodney Robertson, preskdent of Infernational Homes of Cedar
af [HE (Woodbmdlle, WA), who recently landed a number of multk-

+ Residential/Commereial

= Inland Western Red Cedar
» In-House Custom Design

* Energy Efficient

= Kiln-Dried

Our patented system of interlocking,
laminated timbers sets the standard
for beauty and performance.

INTERNATIONAL

Planbook available, HUMES ™

1-8B00-T67-7674 » www.cedarleader.com
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30 BUILDING SYSTEMS

pam's Innovative designg helps.

BEMEFITS OF A BROCHURE
1 took over as president of HE
im 2001 and It was one of my
goals to earn more light commercial and mualtiiamily business.
Obwvlously, with a company that has been around for 41 vears,
they have teckled a mumber of these profects over the years, We
wanted to Hlustrate our capabilities beyond the single-family
mearket,” Robsertson says.

HT mvested In a brochure of commercial and multdamily proj-
ects with an emphasis on Innovative deslans. This Inchuded six steak
hosses in Japan, a kindergarten bn Soauth Borea with an interest-
b application of rool planes and o Lions Club o Carpenterin,
CA, that featured glulam arches o 50000t meeting room.

The Investment in photography and printing pabd ofl. At a
Tacoma Log and Timber Home Show, the brochure attracted the
atbention of developer Suzan MeCrepdy. She was shopplng for o
bagibdimg syatem for a [0anit multifamily project in Glrdwossd,
AK, 35 miles south of Anchorage. "It was serendipity,” says
Robertson of the meeting. “We were dellghted to be awarded this
project. Hovimg been boen amd raised in Alaska, [ anderstand the
chinllenges of bulbding
this remole area " el

Thee Glrchwossd desln,
by Huwrm, bl Bowm 18,000
st [2-unit townhome
project  In Pagosa
Springs, CO), which the
coimarty deslgned, man-
ufactured amd shipped
i December, “1t's lour
unkts per Moor on o goll
corsrse, This is the first of a three-butlding project. I}-e-algn ks play-
i @ big part in eprnbng this business, It showeases eur abilithes.
We have all deslgners and engineers In house, which means we
can do custom designs for our cllents.”
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SINGLE-FAMILY 5TILL STRONG
Whilke some bullders and manufzcturers are eveing multifamily
amd light commescial to help Gl the vold lelt by the sbowing single
family market, Robsertson says it hasn't slacked off lor his companmy
"My expertence proves cur industry ks slightly countercyclic,”
says Robertson. “My theory I8 that when the market was super
heated, ke it has been lor the past few vears, people who owned
land and wanted to build thetr vacatbon or retirement homes hadl
a hard time locating contractors, Mow that the market has cooled,
they're Hinking e [s the thine (o get o betler price. We've had the
baisiest winter we've ever had. We've just been slammed.” m
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